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Expats enjoying live entertainment and good food at the 
new Broken Bridge Bistro on Tres de Noviembre

Photographs courtesy of The Broken Bridge Bistro

Expats in   the News
Michael and Marlene

Customers

Enjoying an evening together Cindy

Fun times with friends

Great venue for live music
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Expats at a successful Fund Raiser for 
Helping Kids in Ecuador (HKIE)

 
Photographs by Ruffolo Design Photography

Expats in   the News
Susan & Tupac

Auction- Linda placed the winning bid with her husband, and Tod with 
Linda the guest auctioneer. 

Tod and Mary with child and family

HKIE-Board of Directors: Mary, Tod, Ashley, Wiliam & Debra

Successful Bidders Ed and John along with guest auctioneer Linda and Tod

Richard, Bard & John Tupac & his parents
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celebrating

Patricio and Aurora

Yolanda, Maria Agusta, Maria Eugenia, and Magdalena

Debra and PennyGreat company, great food

Edd and Cynthia

Owner and Chef Michael

Expats Enjoying 

Wok Night at the 

new La Cilindrada 

Restaurant
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 l ife together
Roxy and Dr. Mark

Spencer and Marcella

Plenty of great food from Chef Will’s grill

Cari, Miller Lite chica, and Ed

Enjoying the Celebration

Paco’s Blues Band with Special guest Matthew Hart

Expats Celebrating 

Common Grounds’ 3rd 

Anniversary and Voted 

Best Sports Bar 

in Cuenca.
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Cuenca is an exciting city of business for expats, but too few 
take advantage of the extensive help available from local 

experts. 
Karina Villagómez, executive director of Cuenca’s 

Ecuadorian-American Chamber of Commerce, said that her 
organization would “love to help” anyone who wants to build 
business between Ecuador and other countries. 

The chamber is particularly eager to help those trading 
between Ecuador and America, a market that accounts for 
26% of the country’s non-oil exports. 

“Cuenca is a small city, but it has a lot of industry,” said 
Ms. Villagómez. “It has become a leader in various sectors.” It 
has a very strong base for export-quality handicraft goods like 
Panama hats; the manufacture of furniture, domestic appliances 
including refrigerators, tires, ceramics, TVs, and cell phones; 
the production of computer components; and the assembly of 
motorcycles.  

More than 40% of local people are in the workforce, and 
there is a very strong stream of innovation and optimism about 
growing the area’s businesses. 

The Cuenca chamber is part of Cámara de Comercio 
Ecuatoriano Americana, which works in close coopera-
tion with Ecuadorian and American government agencies 
promoting trade between the two nations. The organization 
uses its expertise across its five offices – Quito, Cuenca, 
Manta, Guayaquil and Ambato, and its U.S. links to provide 
members with help, support and information ranging from 
where they can source advanced manufacturing tools to where 

they can be represented at trade fairs. In addition, it helps 
untangle legal and finance regulations and offers educational 
briefings on trade issues including changes in laws applying to 
business. In Cuenca, there are monthly meetings for members, 
but they are conducted in Spanish.  

“It has been a difficult year for business, but opportunities 
have been found as a result of the creativity of some people,” 
said Ms. Villagómez, speaking at her office overlooking the city.

And businesses have been helped by a decade of 
Ecuadorian government efforts to create a positive environment 
for companies to produce and prosper, and the strong, stable 
dollar.  

The importance of the chamber lies in its highly-respected 
network of links throughout Ecuadorian government depart-
ments and commerce, and US government agencies, institu-
tions and companies. It regularly works with the US embassy. 

A mark of Cuenca’s enthusiasm for business is the chamber’s 
300 members. But very few members are business people 
from other countries.  

“There are no figures for the number of expats in Cuenca 
or any indication of how many are engaged in business,” 
said Ms. Villagómez. “We know that they come from various 
countries and have interests in different cities. If they are doing 
business in Cuenca, we would love to help and support them.” 

Contacts details: Cámara de Comercio Ecuatoriano 
Americana, Av. Florencia Astudillo, Edificio Cámara de 
Industrias Of. 607, telephone (593 7) 281 8984.
www.amchamc.com

Ecuadorian-American Chamber of 
Commerce

by John Keeble - Photography by John Keeble

Karina Villagómez at Cuenca’s 
Museo del Sombrero de Paja 
Toquilla. The toquilla straw hat is a 
100% Ecuadorian product, known 
worldwide as Panama hat because 
many years ago the hats were used 
and marketed through Panama. A 
craftsman can produce 3 to 5 fine 
hats a month. Large firms can export 
between 2,000 and 6,000 hats 
monthly. There are many families of 
artisans working mainly in Azuay, 
from where 90% of the export hats 
that are produced.
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Miss Cuenca Doménica Cobo
 “Social service is the most important part of this job.”

by Cecilia Chabla Walters - Photography Courtesy of Fundación Reinas de Cuenca

I n Cuenca every year since 1924 a new “Reina de Cuenca” 
is chosen to help preside over the festivities for the city’s 

Independence´s Day on November 3rd. 
This year´s title holder Doménica Cobo, 19, has kept busy 

since being elected last October from among eight candidates. 
“My goal was never to become Miss Cuenca because of the 
beauty pageant aspect, but because from this platform I could 
help people in need,” said the new head of the Fundación 
Reinas de Cuenca (Miss Cuenca Foundation).

Traditionally the Queen of Cuenca was selected to represent 
the beauty and social grace of the Cuencana. Today every 
young woman who is elected is also expected to work hard on 
the many social projects of the organization. So this is exactly 
what Doménica has been doing since last November. “This is 
a 24/7 kind of job,” said the new queen of Cuenca with a 
smile on her face. 

Every young woman who seeks this title knows that this 
position offers great opportunities but also requires sacrifices. 
Like many others before her, the first year University of Azuay 
law student had to put her studies on hold for a year. “As Reina 
de Cuenca you not only represent the city at every major social 
event but you are also expected to continue the work at the 
Fundación Reinas de Cuenca.”

The organization, which depends on funding from the local 
government and private fundraising, helps many vulnerable 
groups from the urban and rural areas near Cuenca. “Right 
now our main foci are young pregnant women, newborn 
babies, malnourished children, and young people with eating 
disorders. We are currently working on a nutrition campaign 
and providing ear and eye exams.”

As somebody who is currently working on different social 
projects, Doménica understands the impact that expats have 
in the city. “The impact the expat community has had in this 
city is very positive. Not only because they help move the 
local economy, but because many are active in the community 
and are willing to give back. I have seen many of them work 
tirelessly rescuing animals, for example.”

“We want them to know that they are always welcome in 
Cuenca and feel the city as their own. We also want them to 
integrate and be part of the community.”

Trained as a runner since childhood, Doménica Cobo´s 
physique as well as her beauty helped launch her career as a 
professional model five years ago. She has also appeared in 
various fashion magazines.






